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Contact Kathy Maguire at kmaguire@counseling.org or 607-662-4451

2  In the past year, ACA Membership grew more 
than 10%! With more than 52,175 members, ACA 
is the largest nonprofit membership association 
in the world for counseling professionals!

ACA membership continues to grow EVERY MONTH!

ACA Member Profile
n Professional Counselor 46%
n New Professional  10%
n Student 39.6%
n Regular 2%
n Retired 2.4% 

2% 2.4%

39% 46%

10%

Education
n Bachelor’s 3.9%
n Doctorate 19.8%
n Education Specialist 2.3%
n Master’s 74.0%

19.8%

2.3%

74%

3.9%

Gender

0 10 20 30 40 50 60 70 80

74% Female

26% Male

Work Setting
Private Practice 20.9%

College/University 17.3%

Counseling Agency 22.1%

School 13.8%

Substance Abuse/Rehabilitation 7.2%

Hospital 5.0%

Correctional facility/Courts 3.7%

Pastoral/Religious 3.1%

Business/Industry 1.7%

Career Development Center 1.9%

Child Protective Services 1.8%

EAP/Employee Assistance Program 1.5%

Reach more than 52,175 potential buyers by  
advertising, exhibiting and sponsoring with ACA!
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1.  52,175+ members look to ACA to help them find the best products and services 
to support their work in agencies, schools and colleges, federal, state and local 
governments and private practice.

2.   The multiplier effect: You have the potential to reach 100,000+ 
buyers when you factor in:

w Pass-along readership
w Nonmember visitors to counseling.org
w Library subscriptions
w Nonmember conference attendees
w	 Nonmember subscribers
w	 	Lapsed members still receiving ACA materials
w		 Members’ clients

FOUR great reasons to advertise  
and exhibit with ACA!

4.  ACA members purchase and recommend the following:

Clinical products 
n Self-help books and audiotapes
n Medications
n Toys and games
n Time management tools
n Stress management products  

and seminars
n College guides
n Test preparation materials and courses
n CDs and music videos
n Personality assessment tools
n IQ and other test instruments
n Art therapy products and tools
n Biofeedback programs and instruments
n Play therapy products 
n Puppets, books, clay and crafts
n Board games and computer games 
n Skill-building programs for children
n Parenting resources
n Magazine subscriptions

Technology products
n Internet services
n Computer hardware
n Computer software programs 
n Financial programs
n Clinical documentation software
n Cell phones, smart phones and tablets

Business/office products
n Printers, scanners and copiers
n Office supplies
n Office furniture
n Day planners and calendars
n Insurance and legal services
n Banking services
n Resources on how to comply  

with the law (e.g., HIPAA)

Services
n Inpatient and outpatient  

rehabilitation services
n Residential eating disorders placements
n Mental health facilities

Continuing education  
n Conferences, seminars and  

training programs
n Journal and magazine subscriptions
n Professional books
n Home study programs
n Memberships
n Products that offer CE credit

And much more!

3.  Professional counselors work in diverse settings: 

n Large corporations and small businesses
n Private practice
n Residential treatment facilities
n Government agencies  
n Community clinics and agencies
n Military services   
n Professional sports
n Preschools through high schools

n Rehabilitation centers
n Colleges and universities  
n Prisons
n Career development centers 
n Addiction and recovery centers
n Mental health facilities
n Eating disorders treatment centers
n Religious and spiritual organizations
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ACA’s award-winning  
monthly magazine  
received by all members

Circulation: 52,175+
Counseling Today covers critical topics in 
counseling including:

n Addictions and recovery
n Anxiety disorders
n ADD and ADHD
n Autism spectrum
n Biofeedback
n Careers in counseling
n Counseling children and adolescents
n Counselor wellness
n Creativity and art in counseling
n Depression
n Disaster and crisis counseling
n Diversity and multiculturalism
n DSM-5
n Eating and weight disorders
n Ethics
n Family counseling
n Grief counseling
n Legislative changes affecting counselors
n Licensure and certification
n LGBTQ counseling
n Management of a private practice
n Neuro-counseling
n Play therapy
n Post-traumatic stress disorders (PTSD)
n School counseling
n School violence and bullying
n Spirituality in counseling
n Suicide
n Technology and counseling 

January 2013
Cover story: Career Counseling
Space reservations: November 23, 2012
Ads due: November 29, 2012

February 2013
Cover Story: Bullying
Space reservations: December 18, 2012
Ads due: December 27, 2012

March 2013
Cover Story: Counselor Identity
Special issue: Spotlight on sponsors!
Space reservations: January 18, 2013
Ads due: January 24, 2013

April 2013
Cover Story: The Ecological Perspective  
  in Counseling
Space reservations: February 15, 2013
Ads due: February 21, 2013

May 2013
Cover Story: Self-Injury
Space reservations: March 29, 2013
Ads due: April 4, 2013

June 2013
Cover Story: What Does Counseling Look  
  Like Globally?
Space reservations: April 19, 2013
Ads due: April 25, 2013

Issue dates, cover stories and deadlines

CounSElinG TodAy

*Cover story topics are subject to change

S ince 9/11 and the United States’ 
subsequent wars in Afghanistan 
and Iraq, many Americans have 

grown all too familiar with the term 
posttraumatic stress disorder (PTSD), which 

was first popularly applied to veterans of 

the Vietnam War in the 1970s. Today 
the term shows up regularly in headlines 

and in magazine articles, in TV news 
accounts and on websites. Although some 

mental health professionals protest that 
posttraumatic stress is not a “disorder” but 

rather a normal reaction to extraordinary 

and disturbing events, the term is widely 

understood to convey that a person’s 
ability to cope and function has been 
significantly impaired.Another trauma-related term developed 

in the ’90s is much less familiar to the 
general public and perhaps even to 
counselors. But given counselors’ focus 
on wellness and growth, both Lea Flowers 

and Gerard Lawson believe this term — 

posttraumatic growth — should be on the 

tips of their colleagues’ tongues in the 
counseling profession.As defined by Richard Tedeschi and 

Lawrence Calhoun, psychology professors 

at the University of North Carolina 
Charlotte who pioneered the development 

of research and theory concerning 
posttraumatic growth (PTG) in the 
’90s, PTG is a “positive psychological 
change experienced as the result of the 
struggle with highly challenging life 
circumstances.” To meet the criteria for 
PTG, the transformation the person goes 

through must be a by-product of the 
traumatic experience itself. PTG is not 
simply a “return to baseline functioning,” 

which more accurately characterizes 
resilience.

Lawson, president of the Association for 

Counselor Education and Supervision, 
a division of the American Counseling 
Association, says a general awareness of 
“adversive growth” spans back to World 

War I, “but the language was always pretty 

loose, and the research was not there.” 
He credits Tedeschi and Calhoun with 
giving form to the concept of PTG but 
acknowledges that it has taken some time 

for the concept to catch on, especially 
in the face of much greater publicity 
concerning PTSD.“We need to focus on the client’s growth 

and not just the disorder as it relates to 
trauma,” says Lawson, who chairs the 
ACA Crisis Response Planning Task 
Force. “This is right in our wheelhouse as 

counselors. What are the strengths that 
this person continues to demonstrate 
despite [his or her] traumatic experience? 

We need to be deliberate about 
highlighting those for our clients.”

Flowers, a licensed professional 
counselor and ACA member who co-
directs the Post-Traumatic Growth 
Research Team at Georgia State 
University, agrees. “As counselors, we are 

positioned to really make this concept 
come alive,” she says. “Posttraumatic 
growth really fits with our wellness and 

growth-oriented perspective. [With PTG] 

you’re not trying to figure out what’s sick 

and what’s not working but rather how 

the person coped and was transformed 
because of [the traumatic event]. It’s less 

about identifying symptoms and deficits 

and more about using the process as a 
root for growth. We will find that this is 

where counselors can come alive because 

we’re facilitators of hope and change. 
We’re trained to do this. That’s not what 

By Jonathan Rollins

The transformative power of trauma

40  | Counseling Today  |  February 2012

Unlike PTSD, which focuses on impairment, the concept of posttraumatic growth 

aligns with counselors’ focus on clients’ strengths, wellness and capacity for change

36  | Counseling Today  |  September 2011

T
en years ago this month, terrorists 

crashed two planes into New 

York City’s World Trade Center 

and another plane into the Pentagon just 

outside of Washington, D.C. A fourth 

plane crashed in a field in Pennsylvania after 

passengers fought to regain control of the 

aircraft, preventing terrorists from reaching 

their intended target, thought to be the 

U.S. Capitol building or the White House.

Altogether, nearly 3,000 people died, and 

an entire nation was affected to its core. 

In the aftermath of the tragedy and 

turmoil, counselors walked alongside 

individuals affected by the events, 

attempting to offer assistance during an 

unprecedented time for which no counselor 

could have truly prepared. In a multitude of 

ways both large and small, Sept. 11, 2001, 

forever changed our nation, and many 

counselors contend that it forever changed 

the profession of counseling as well. 

Jane Webber, now an associate professor 

and coordinator of the counseling 

program at New Jersey City University, 

was director of guidance at Roxbury High 

School in New Jersey when the events of 

9/11 unfolded. In addition, at the time 

she was serving as chair of the American 

Counseling Association Foundation. In that 

role, she says, it became clear early on that 

counselors desperately needed information. 

They needed resources and skills training 

that could be organized and disseminated 

quickly, both to help them deal with the 

massive impact of what had happened and 

to prepare to effectively assist the millions 

of people who had been affected, directly or 

indirectly, by the terrorist attacks.

In the immediate aftermath, Webber 

volunteered at train stations with others 

from her community to assist those 

commuting home from New York City. 

“Seeing ashen-covered survivors walking 

from the trains was surrealistic. Checking 

for cars remaining in the commuter lots 

was also unnerving. I prayed that the 

next day, that car would not be there,” 

says Webber, a major contributor to the 

first edition of Terrorism, Trauma and 

Tragedies: A Counselor’s Guide to Preparing 

and Responding, published by the ACA 

Foundation in 2002, and coeditor of the 

second and third editions, the latter of 

which was published in 2010. 

Daniel Weigel, an associate professor 

of counseling at Southeastern Oklahoma 

State University, headed to New York about 

six weeks after the attacks to serve as an 

American Red Cross disaster mental health 

volunteer at a service center near Ground 

Zero. He worked with individuals on an 

as-needed basis as they applied for Red 

Cross assistance. “Many had to wait in line 

for hours, requiring roving intervention 

as tempers flared,” remembers Weigel, a 

member of ACA. “Frustrations were high 

because the building was hot, loud and 

terribly overcrowded, and the aid recipients 

were at a point of great vulnerability and 

fear. Many of the people with whom I 

worked had lost family and friends [in the 

attacks or subsequently] lost their jobs and 

homes. Counseling sessions occurred in 

makeshift corners, storage closets and even 

restrooms that were out of service.”

A couple of hours outside Washington in 

the Shenandoah Valley of Virginia, James 

Madison University counseling professor 

Lennis Echterling, along with his colleagues 

and students, organized a volunteer 

group to provide outreach services, public 

education materials and consultation to the 

campus and local community in the wake 

of the attacks. Later on, Echterling also 

served as an American Red Cross disaster 

mental health volunteer at the Pentagon. 

He worked with survivors and their 

families, talking over cups of coffee, sharing 

meals and listening to their stories.

From the tragedy of 9/11, counselors say powerful lessons emerged that continue to shape the profession

By Lynne Shallcross

Winning 29 awards for design and publication excellence in the past eight years,  
Counseling Today is the ONLY print magazine written exclusively for professional counselors. 

July 2013
Cover Story: Eating Disorders/Body  
  Image Issues
Space reservations: May 24, 2013
Ads due: May 30, 2013

August 2013
Cover Story: School Counseling
Space reservations: June 21, 2013
Ads due: June 27, 2013

September 2013
Cover Story: Multiculturalism
Space reservations: July 19, 2013
Ads due: July 25, 2013

October 2013
Cover Story: Integrated Care & Implications  
  for Counselors
Space reservations: August 23, 2013
Ads due: August 28, 2013

November 2013
Cover Story: Personality Disorders
Space reservations: September 20, 2013
Ads due: September 26, 2013

December 2013
Cover Story: Neuroscience
Space reservations: October 18, 2013
Ads due: October 24, 2013
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Display ad sizes
Trim: 8.25" x 10.875"

Full Page 2/3 Page

1/2 Page 1/3 Page

Square

1/3 Page 
Vertical

1/4 Page 
Horizontal

1/6 Page 
Vertical

 Ad specifications
n High-resolution PDF format only

n Halftones: 133 line screen

n Resolution: 300 dpi

n All fonts and images must be embedded. 

n Counseling Today will not be held 
responsible for ads that print improperly 
due to fonts and images not being 
embedded.

n Ads and any images embedded within 
them must be either in grayscale format 
or CMYK color format. 

n No bleeds

n Ads received at sizes other than Counseling 
Today standard dimensions will be resized 
to meet the correct specifications at 
prevailing rates.

n E-mail ads to: kmaguire@counseling.org
n ACA’s graphics department will design 

your ad for a reasonable fee. Ads to be 
designed at ACA are required a minimum 
of one week prior to the published 
deadlines. Please ask for details. 

7 1/4" x 9 3/4" 4 3/4" x 9 3/4"

7 1/4" x 4 3/4" 4 3/4" x 4 3/4"

2 1/4" x 9 3/4”

“This book delivers on the promise 

to increase counselors’ global literacy 

through the collection of country 

‘snapshots’ about the status of 

counseling. Counselors will view their 

professional identity in new ways 

as they read about common issues 

between countries and the unique 

country contexts that influence the 

practice of counseling.” —Nancy Arthur, PhD
University of Calgary

This fascinating book provides a global exchange of information 

about counseling activities and services; counselor training; 

and existing professional practices, beliefs, and values. Native 

counselors and leading experts from 40 countries discuss the 

opportunities for growth in their countries and the challenges 

they face. After an introductory section that discusses global 

diversity themes and issues, chapters focus on key countries in 

Africa, Asia, Europe, the Middle East, North America, Oceania, 

and South and Central America. Each chapter covers the history 

and current state of counseling in the country, theories and 

techniques that have been shown to work best in meeting the 

needs of the population, diversity issues specific to the region, 

counselor education and training, and possibilities for the future 

of counseling in the country. A comprehensive list of international 

resources and counseling organizations is also included.

2013 | 450 pgs | Order #78077 | ISBN 978-1-55620-316-9

List Price: $59.95 | ACA Member Price: $44.95

Please include $8.75 for shipping of the first book and  

$1.00 for each additional book.

Order Online: counseling.org

By Phone: 800-422-2648 x222  
(M-F 8am – 6pm)

  

edited by Thomas H. Hohenshil,  

Norman E. Amundson, and Spencer G. Niles

Counseling Around the World:  

An International Handbook

New!

Display ad rates
 1x 3x 6x 9x 12x
Full page $2,180 $1,945 $1,755 $1,580 $1,420
2⁄3 page $1,810 $1,620 $1,540 $1,455 $1,175
1⁄2 page $1,500 $1,350 $1,220 $1,095 $990
1⁄3 page V/Sq.  $1,030 $930 $835 $755 $680
1⁄4 page H $825 $755 $695 $630 $575
1⁄6 page V $750 $680 $620 $555 $500
1⁄12 page  $375 $340 $310 $275 $250
Inside cover $3,260 $2,985 $2,760 $2,555 $2,360
Back cover $3,510 $3,010 $2,845 $2,650 $2,450

Rates are for black and white. Two-color: add $300, four-color: add $500
Agency commission: 15% (for AAAA-recognized agencies only)
Rates effective through December 2013 issue

2 1/4" x 4 3/4”

7 1/4" x 2 1/4"

sample actual ads

Association for Advanced Training
in the Behavioral Sciences

Association for Advanced Training
in the Behavioral Sciences www.aatbs.com (800) 472-1931 

 Serving the Needs of Mental Health Professionals Since 1976

DAVE WADMAN
EXPERT  INSTRUCTOR

KAYNOR HEINECK
EXPERT  INSTRUCTOR

PETER SCHREINER
EXPERT  INSTRUCTOR

AATBS Has EVERYTHING You Need 
to Pass Your Licensing Exam The First Time

Hi Dr. Janis,
I took the NCE today and passed!!! It 
was a great feeling. I followed AATBS 
directions and will recommend this study 
package to others I know that are preparing.  
Thank you for your prompt answers 
throughout this process. 

Best,  Solana Varner

20%
*

Exam Prep 
Study Packages

OFF

Use code: CTFST 
Expires 01.31.2013

*20% Off any exam preparation package valid toward 
new purchases ONLY.  Not valid on online mock-ex-
am program extensions or  continuing education.  No   
retroactive discounts will be applied.   You must enter 
or mention coupon code CTFST prior to checkout to  
receive discount.    Offer expires 01.31.13. 
**For information about pass guarantee restrictions, please visit 
our website.

Association for Advanced Training
in the Behavioral Sciences

Association for Advanced Training
in the Behavioral Sciences

www.aatbs.com 
(800) 472-1931  Serving the Needs of Mental Health Professionals Since 1976

DR. JANIS FRANKEL
EXPERT  CONSULTANT

ANN EDWARDS
EXPERT  CONSULTANT

Our team of expert consultants are specially trained in
effective preparation techniques and the demands of your exam.

DAVE WADMAN
EXPERT  CONSULTANT

COUNSELING  EXAM  PREP
Theories/Lead 

Figures
Main Idea

(Primary Concepts)

Unit of Focus/
Length of 
Treatment

Key Terms Therapist’s 
Role

Process of 
Change/Insight

View of 
Maladaptive 

Behavior

Interventions Stages of 
Treatment Goals

Extended  
Family Systems:

• Murray Bowen

Extends family systems beyond 
nuclear family – multigenerational.

Current and extended family 
therapy. 

Long/short term.

Differentiation of self and fusion, emotional triangle, 
nuclear family emotional system, emotional cutoff, sibling 
position, family projection process, multigenerational 
transmission process, genogram, family ego mass, society 
emotional process.

De-triangulated 
coaching. Supervisor.

Insight gained through 
rationale/cognitive 
processes leading to 
differentiation and 
understanding of family  
of origin.

Behavioral disorders are 
the result of a multi-
generational transmission 
process in which 
progressively lower 
levels of differentiation 
are transmitted from one 
generation to the next.     

Beginning: Evaluation, trans-generational 
exploration, identification of individualized 
member.
Early/Middle: Teach differentiation, 
individuation. genogram, therapy triangle, 
relationship experiments, coaching and “I” 
statements.
End: Reporting back. Closure.

Reduce the level 
of anxiety and 
alleviate symptoms.  
Self-differentiation 
within the context of 
the family.

Experiential/
Communication: 

• Virginia Satir 
• Carl Whitaker

Primary concept is self-esteem –   
an innate drive either fostered 
or not fostered as a result of the 
communication and early experiences 
a child receives from his/her parents.

Family. 

Long term/short term.

Self-esteem, self, primary triad, mind, soul, body triad, 
maturation, seed model, threat and reward model, 
placating, blaming, computing, distracting. leveling, rescue 
games, coalition games, lethal games, growth games, 
sculpting, family reconstruction, labeling assets.

Active facilitator of 
communication and 
growth. Promotes 
spontaneity, creativity, 
autonomy and ability 
to play. Coaches  
and teaches.

Family possesses all 
resources needed for growth.  
Looks for suppressed 
feelings and emotions that 
block growth & fulfillment. 
Experiential awareness 
important for growth.

Dysfunctional behaviors 
are conceptualized as 
resulting from failure to 
fulfill one’s potential for 
personal growth.

Beginning: Assessment: family history/key 
relationship issues. Develop relationship and 
establish goals.
Early/Middle: Treatment focuses on growth: 
sculpting, family reconstruction, teaching and modeling 
effective communication, use of metaphors, use of 
drama, role play, therapist use of self, art therapy,  
“I value you” statements, labeling.
End: Provide closure.

Raise self-
esteem, improve 
communication, 
growth, identify 
family roles and 
how they promote 
symptoms.

Structural  
Family Therapy:

• Salvador Minuchin

Directive, change-oriented therapy, 
concerned with symptoms in terms of 
family system dynamics – assumption 
that if you change the organization or 
structure of the family, then the family’s 
symptoms will be alleviated.

Nuclear family only. 

Short/brief term.

Family structure, subsystems, boundaries/degree of 
permeability, diffuse boundaries and enmeshment, rigid 
boundaries and disengagement, alignments, triangle, 
power, coalition, joining, mimesis, tracking, enactment, 
re-framing, unbalancing.

Active director of 
therapy. Promoter  
of change in  
family structure.

Behavioral change is based 
on action – action precedes 
understanding.

Individual symptomology 
or family dysfunction are 
viewed as the result of an 
inflexible family structure 
that prohibits the family 
from adapting.

Beginning: Acceptance of therapist by family. 
Evaluate/assessment. accommodating, mimicking, 
joining, mapping, challenging the symptom. 
Early/Middle: Enactment, reframing, unbalancing, 
redirection. Challenge the family structure.
End: Review progress made. Reinforce structure 
and reorganization and provide tools for the future. 
Setting up referrals or groups.

Primary  
long-term goal is  
to “restructure”  
the family.

Strategic  
Family Therapy: 

• Haley  
• MRI 
• Madanes

Three main models: MRI, Haley 
and Madanes, the Milan Model. 
Relationships are characterized by 
a struggle for power to see who will 
define or redefine relationship.

Participants in the problem.

Short/brief term.

Circular questioning, neutrality, hypothesizing, 
complementary, double bind concept, first order change, 
metacommunication, paradoxical communications/
prescription, positive connotation, prescribing the system, 
relabeling, second order change, symmetrical.

Active, take-charge 
role.  Power based.

Focus of therapy is 
on alleviating current 
symptoms through altering 
a family’s transactions 
and organization.  
Insight considered 
counterproductive as it 
increases resistance.

Focus on how 
communication is 
used to increase one’s 
control in a relationship. 
Symptom is interpersonal 
rather than intrapsychic. 
Struggles for control 
become pathological when 
control issues produce 
symptomatic behavior.

Beginning: Identify the problem. Plan a strategy 
for change. Four Stages: Social stage, problem stage, 
interaction stage, goal setting.
Early/Middle: Direct interventions/straight 
directives/assignments/tasks. Paradoxical 
directives to change dysfunctional behavior. 
Circular questioning, neutrality, hypothesizing. 
Address power struggles within family.  Relabel 
dysfunctional behavior. 
End: Terminate. Presenting problem solved.

Change occurs 
through action-
oriented directives 
and paradoxical 
interventions.

Narrative Therapy 
(Post-Modern):  

• Michael White 
• David Epson

Focus on the stories of people’s lives 
and is based on the idea that problems 
are manufactured in social, cultural and 
political contexts. Externalize problem. 
Deconstruct story. Create new story.

Individuals, couples, 
families and groups. 

No time line. Depends 
on clients and process of 
retelling story.

Life stories, externalizing, who is in charge, reading between 
the lines, reauthoring the whole story, reinforcing the new 
story, de-constructing dominant cultural discourses.

Collaborative listener/
investigator reporter. 
Strong interest in 
client’s story.   
Uses questions.

Change and insight occur 
when a person’s story helps 
him to regain his life from a 
problem in the end. Process 
of uncovering key values, 
strengths and skills that lead to 
an alternate direction in life.

There is no one objective 
“truth” and there are 
multiple interpretations 
of any event.  People are 
not their problems and 
can develop alternative 
empowering stories once 
they are separated from  
their problems.

Beginning: Assessment. Externalizing – Client 
tells their problem-saturated story. Therapist asks 
questions/encourages clients to ask questions.
Early/Middle: Externalizing – the person is not 
the problem. Mapping the influence – problem’s 
effects rather than causes.  Determine how problem 
disrupts/dominates family? Discuss examples of 
unique outcomes when clients could overcome 
problem. Reauthoring the story. Reinforcing the 
new story. Deconstruction.
End: Document and support new story.  Make referrals.

Reauthoring the 
whole story.

Association for Advanced Training
in the Behavioral Sciences

Association for Advanced Training
in the Behavioral Sciences

THEORIES OF PSYCHOTHERAPY

5126 Ralston Street, Ventura, CA 93003 | 800.472.1931 | www.aatbs.com | info@aatbs.com

The Association for Advanced Training in the Behavioral Sciences

NCMHCE - EvaluatioN & assEsMENt

aCCulturatioN

aCCulturatioN: A process of change that occurs when two cultures come 
into contact. Occurs when an individual adopts the cultural traits (e.g., beliefs, 
attitudes, values, language) of his or her new culture. Most contemporary models of 
acculturation emphasize that it is an ongoing process, involving both adopting the 
traits of the mainstream society and giving up the traits of the indigenous culture. 
These aspects of acculturation are not necessarily correlated, however; i.e., an 
individual can adopt the traits of the dominant culture without abandoning the traits 
of his or her native culture. When counseling a minority group client, the counselor 
should determine the client’s degree of acculturation into the majority culture.

Association for Advanced Training
in the Behavioral Sciences

Association for Advanced Training
in the Behavioral Sciences

Association for Advanced Training
in the Behavioral Sciences

Association for Advanced Training
in the Behavioral Sciences

(800) 472-1931
WWW.aatBs.CoM

(800) 472-1931
WWW.aatBs.CoM

**

Association for Advanced Training
in the Behavioral Sciences

Association for Advanced Training
in the Behavioral Sciences

Association for Advanced Training
in the Behavioral Sciences

Association for Advanced Training
in the Behavioral Sciences

(800) 472-1931
WWW.AATBS.COM

(800) 472-1931
WWW.AATBS.COM

NCE - HElpiNg RElATiONSHipS

RElABEliNg

RElABEliNg:  Associated with structural family therapy. Refers to de-
fining the symptom in interpersonal terms instead of the individual ones 
usually presented by the family. Relabeling usually involves changing a 
label from a negative one to a positive one. Generally, it is a process of 
changing the way a symptom or set of behaviors is understood. For ex-
ample, an adolescent’s behavior described by the parents as rebellious 
and antagonistic may be relabeled as normative “growing up.” 

DR. ALDEN HORI
EXPERT  CONSULTANT

Counseling Today Ad rates, sizes and specs

1/12 Page 
Vertical

2 1/4" x 2 3/8”
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Full page $1,250
½ page   $875
¼ page $675
1⁄8 page $475
Covers 2, 3 $2,500
Cover 4 (4-color) $3,000

display ad rates  
Rates effective for 2013 Annual Conference 
Program Guide

n		 It is the PRIMARY SOURCE for all conference  
 information and activities.

n		 Attendees continually refer to it throughout the conference.
n		 It allows you to significantly increase your booth traffic.
n		 The ad rates are very low, making this an extremely cost-effective  

 way to increase your visibility.

CONFERENCE PROGRAM GUIDE
2013 ACA Conference & Expo

March 21–25, 2012 • Circulation: 4,000+
Advertise in the Conference Program Guide! 

Ad closing dates
Ad space reservations: January 10, 2013 • Ad materials: January 27, 2013

Ad specifications
High-resolution PDF format only • All fonts and images must be embedded • No bleed

CinCinnATi

Contact Kathy Maguire at kmaguire@counseling.org or 607-662-4451

Rates are for black and white, except for cover 4.

display ad sizes
Full page 7" x 9½"
½ page vertical 3½" x 9¼"
½ page horizontal  7" x 4¾"
¼ page 3½" x 4¾"
1⁄8 page 3½" x 2½"
Covers 2, 3 7" x 9½"
Cover 4 (4-color) 7" x 9½"
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7onlinE AdvERTiSinG 
ACA proudly launches the all-new COUNSELING.ORG!

Counseling  
Marketplace
Do you have a seminar, book or 
practice you’d like to sell? The online 
Counseling Marketplace will bring you 
results! Located at CTOnline, the new 
Counseling Marketplace replaces the 
general classified ads. We can create 
categories to satisfy your needs.
 

Days Posted: Rates
30 days $100
60 days $170
90 days $240
120 days $300
180 days $420
365 day $720 
Counseling Marketplace  
Specifications 
Maximum 100 words per ad 
Pre-payment required, no refunds 
Email ad to: kmaguire@counseling.org

ACA’s new responsive design makes it easy for you to extend your reach to professional counselors on any device: Smart Phone, tablet or 
computer. Counseling.org  main site content and ads will adapt to the viewer’s screen so your ads appear in full!

EXCLUSIVITY! All pages will have a maximum of two or three ads 
providing you with a nearly exclusive branding opportunity. 
New online ad sizes and rates
Counseling.org Ad  3 consecutive  
 Placement Size 1x months

Home Page 220 x 220 $1,500 $4,000
Interior Landing Page 220 x 220 $500 $1,250
Interior Page 220 x 220 $350 $875
My ACA Page 220 x 220 $300 n/a

Conference and Expo Site Ad  3 consecutive  
 Placement Size 1x months

Conference Home Page 260 x 260 $600 $1,500
Conference Interior Page 260 x 260 $450 $1,125

CTOnline Ad  3 consecutive  
 Placement Size 1x months

CTOnline Front Page 293 x 200 $600 $1,500
Article Pages 293 x 200 $500 $1,250

Website ad specifications:
JPEG, GIF or PNG files  |  File size: 30 – 50 K   |  No flash  |  Include URL 
Send files to kmaguire@counseling.org 
Website advertising space is limited and available at ACA’s discretion. 

Days Posted: 30 days 60 days 90 days
Rates: $450 $810 $1,080
Basic Listing (includes logo!) 
Add Profile—$100  |  Add Video—$150
The Fierce List: Counseling Jobs Specifications 
n		 Maximum 1000 words per ad  |  Logo must be provided as JPG or GIF file 
n		Each listing limited to one position
n		Profile and video can be added to multiple position postings at 10% discount  
     per posting
Email ad and logo file to: kmaguire@counseling.org

The Fierce List: Counseling Jobs
ACA ‘s new counseling jobs page, The Fierce 

List: Counseling Jobs  has been redesigned for 
2013! Housed on our new counseling.org website 
it is destined to be THE source for all counseling 
jobs! The Fierce List: Counseling Jobs will be 
located in one easy-to-access area of the Career 
Center at the new counseling.org 

The Fierce List: Counseling Jobs will have two 
tracks: Academic Positions and Clinical Positions. 
Ads will be listed by region: Midwest, North 
Atlantic, Southern and Western, then by state, 
organization name, position title.

Basic listings now include your logo. Plus you 
can add your company profile and/or a video of 
your company! Just send the link and we’ll include 
your video. 
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8 ADVERTISE IN ACA’S  
eNEWSLETTERS

Special-focus eNewsletters
Reach a highly targeted group of counsel-
ing professionals or students who have 
opted-in to receive these eNewsletters:
n		 Maximum three ads per issue to reduce 

clutter
n		 Each title delivered to subscribers’ 

inboxes three times per year
n		 All circulations listed as of August 1, 

2012. Circulation increases each month 
as ACA promotes this opt-in benefit!

ACAeNews for Counselor Educators 
Circulation: 2,153
Issue dates: January, May and September

ACAeNews for Counseling Students and 
New Professionals 
Circulation: 4,634
Issue dates: February, June and October 

ACAeNews for Mental Health, Private  
Practice and Community Agency  
Counselors 
Circulation: 5,862
Issue dates: March, July and November
 
ACAeNews for School Counselors 
Circulation: 1,740
Issue dates: April, August and December

Special-focus eNewsletters ad rates 
and sizes  
$450 per issue or $1,100 for all three issues 
of one title.

Ad sizes and specifications 
n	 JPEG, GIF or PNG files
n	 File size: 30 – 50 K No flash
n	 Include URL

Send files to kmaguire@counseling.org

ACAeNews
ACA’s official electronic newsletter
All members receive this highly rated enewsletter at no cost!  
The content includes coverage of important new research,  
government reports and trends that affect members.
Circulation: 52,175+
n		 Archived on counseling.org so your ad has continued reach!
n		 Delivered to ACA members twice per month 
n		 Maximum of THREE ads placed per issue to reduce clutter
n		 Ads are large, easily visible on the first page

52,175+ professional counselors are only a click away from your website!
ACAeNews ad rates 

    3 consecutive 
Placement Size 1x months (6 issues)

Horizontal Banner 440 x 100 $1,500 $7,500
Square Banner 140 x 140 $1000 $4,500

NEW! eBlasts to ACA members!
Horizontal banner 440 x 100 $500
Square banner  140 x 140 $300
Contact kmagure@counseling.org for dates and details
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9EXHIBIT WITH ACA  
IN CINCINNATI! 

Expo: MARCH 21–23, 2013

Why you should exhibit
n		 Exhibiting gives you an exclusive 

opportunity show off your company’s 
products and services – tell counselors 
face-to-face how you can help them 
succeed

n		 88% of attendees purchase on-site or 
intend to purchase products and services 
from ACA exhibitors after the Expo

n		 The ACA Conference & Expo is the 
largest professional development event 
for counselors in the world

n		 More than 4,000 attendees are expected!
n		 This is your PRIME target market. 

more than half of our attendees are 
decision-makers or influencers at their 
workplace

n		 Counselors are highly-educated, influ-
ential professionals whose expertise is 
increasingly needed in many diverse 
settings

n		 ACA Conference & Expo attendees 
spend between 1 and 8 hours in the 
Expo!

ACA includes many things  
most shows don’t!
n		 Carpet (color and grade is ACA’s choice) 
n		 One 6' draped table, two side chairs and 

one wastebasket 
n		 Online listing and description with link 

to your website in the ACA Interactive 
Floor Plan through June 30, 2013

n		 Two complimentary full-conference 
registrations:  Attend all conference 
activities including education sessions, 
keynote events, and the opening party 
celebration for all attendees!

n		 One 10' x 10' booth space:  8' flame-
proof draped back wall and 36” draped 
side walls

n		 One 7" x 44" booth identification sign 
with company name and booth number. 

n		 Two Expo-only booth personnel badges.

n		 Company listing and product 
description in the 2013 take-home 
Conference Program Guide received  
by every attendee

n		 Twenty-four hour security
n		 Exhibitor-only lounge with beverages
n		 Welcome reception and Expo Grand 

Opening on Thursday
n		 New! ACA Pavilion
n		 Lunch in the Expo on Friday
n		 ACA Bookstore

n		 ACA Career Center
n		 Cyber Lounge
n		 Graduate Student & New Professional 

Center.
n		 Poster sessions
n		 New! Roundtable section for discussions 

and refreshments
n		 Coffee breaks strategically located within 

the Expo
n		 SEVEN dedicated Expo hours!
n		 Snacks and beverages on Saturday

ALL NEW FLOOR PLAN DESIGN for 2013!
ACA redesigned the floor plan for better flow including essential 
traffic-builders to drive even more attendees through the Expo.
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Work setting
n		 Addictions 5%
n		 Career counseling 4.1%
n		 College counseling 9.5%
n		 Family counseling 6.4%
n		 Mental health counseling 45.8%
n	 Rehabilitation counseling 2.6%
n		 School counseling 10.7%
n	 Other 15.9%
n		 Nearly 40% of attendees have  

a private practice.

Age
n		 45.9% age 36-55
n		 22.8% age 26-35
n		 23.3% age 56-68
n		 5% age 21-25
n		 2.1% age 68+

Position description
n		 44.1% counselor
n	 15.5% counselor educator
n	 5.6% school counselor
n		 15.6 % master’s student
n		 4.9% doctoral student
n	 2.5% psychologist
n		 11.4% other
n		 0.4% retired

Attendee profile
Demographics
n		 74.8% female
n		 25.2% male
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10 IMPORTANT CONFERENCE DATES and INFORMATION
Expo dates: 
March 21-23, 2013 

Expo hours 
Thursday, March 21, 2013 
4:30 p.m. – 7:00 p.m. Grand Opening & 
Welcome Reception in the Expo!

Friday, March 22, 2013

10:30 a.m. – 6:30 p.m.

Saturday, March 23, 2013 

10:00 a.m. – 4:00 p.m.

Booth rates
Corner Booths
$1,650

124, 125, 126, 127 
201, 204, 206, 207, 211, 217, 221, 224
300, 301, 306, 307, 316, 317, 320, 

326,
330, 331
400, 406, 410, 411, 416, 417, 430, 431
510, 511, 516, 517,521, 527, 530, 531
610

$1,525
224, 226, 227, 231, 241 
310, 311, 340, 341
440, 441, 540, 541
616, 620, 626, 630, 640

Inline Booths
$1,550

203, 205, 213, 215, 223, 225, 
302, 303, 304, 305, 322, 324
402, 404
523, 525
634, 636, 638

$1,425
233, 235, 237, 239
312, 313, 314, 315, 332, 333, 334, 

335,
336, 337, 338, 339 
412, 413, 414, 415, 432, 433, 434, 

435,
436, 437, 438, 439
512, 413, 514, 515,532, 533, 534, 535,
536, 537, 538, 539
612, 614, 622, 624, 632

Expo Product Showcase
30-min session: $450

50-min session: $600
Limited and available only to exhibitors.
Held in the Expo in a theater-style draped 
room, q a showcase session will provide 
you with a format in which to present 
your services and products to conference 
attendees in a more educational and 
informative setting. We will promote your 
showcase session in the Conference Program 
Guide as well as online.

Premium Booths: $3,000
Located in the registration lobby for 
maximum exposure and face-time with 
every attendee! 
Limited to just two exhibitors, these 
booths remain open even when the Expo 
closes. Hugely successful last year, this is a 
very limited offering and these booths will 
sell quickly. Book now! 

Tote bag inserts: $600 for exhibitors
$750 for non-exhibitors
A tote bag insert is an efficient and inexpen-
sive way to reach ACA conference attendees. 
Your brochure, flyer, card, leaflet, magazine, 
note pad or similar item will be hand-stuffed 
into each keepsake ACA tote bag.  

Take-one table: $300
ACA will designate an area in the expo 
where your flyers or brochures will be 
displayed, along with a sign with your 
company name and logo. Space on the 
take-one table is limited. We will re-stock 
your information daily. 

Location of Expo
The 2013 ACA Expo will be located in the 
Duke Energy Convention Center,  
525 Elm Street, Cincinnati, OH 45202. 
www.duke-energycenter.com

Exhibit Installation 
Thursday, March 21, 2013  
8:00 a.m. – 3:00 p.m.
Installation must be completed by  
3:00 p.m. on March 21, 2013.

Exhibit dismantling
Saturday, March 23, 2013
4:00 p.m.  – midnight

Exhibits must not be disturbed, dismantled 
or removed before 4:00 p.m. on Saturday, 
March 23, 2013.

Please make your travel plans accordingly.

Exhibitor service kits
Exhibitor service kits will be sent via 
e-mail and available online at Fernexpo.
com approximately 60 days prior to 
the conference. The kit will contain all 
information regarding additional booth 
furniture, additional draping, accessories, 
floral arrangements, electricity, telephone 
and internet connections, audiovisual 
equipment and payment terms. 

Future ACA Conference &  
Expo dates
2014 – March 26-30, Honolulu
2015 – March 11-15, Orlando

CONTACT INFORMATION
Booth sales
Sponsorship, Advertising & Promotion
Kathy Maguire
Office: 607-662-4451
Mobile: 607-345-5044
Voice mail: 800-347-6647 x207
Fax: 607-662-4415
kmaguire@counseling.org

Housing
ACA has reserved a block of rooms for 
exhibitors:  To reserve your room go to: 
http://www.counseling.org/Convention/
TravelAndLodging/TP/Home/CT2.
aspx#hotelscounseling.org/conference

Official drayage and decorating 
company 
Fern Exposition & Event Services
125 Fernco Drive, Nashville TN 37207
Phone: 615-256-0357  
Fax: 615-256-0490
www.fernexpo.com
Maggie Lewis: mlewis@fernexpo.com

AMERICAN COUNSELING  
ASSOCIATION
5999 Stevenson Avenue
Alexandria, VA  22304
Phone: 703-823-9800
Fax: 703-823-0252
counseling.org
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October 31, 2012
Early bird discounted booth rate deadline. 
$600 non-refundable deposit due with 
exhibitor contract.

November 1, 2012
Regular booth rates in effect.

December 15, 2012
Cancellations on and before today forfeit 
deposit only.  Cancellations after today 
forfeit entire fee.

January 4, 2013
Advertising space reservations due for  
2013 Conference Program Guide.

January 8, 2013
Last day to submit description for inclusion 
in 2013 Conference Program Guide.

January 15, 2013
Balance of exhibit fee due. Applications 
received after this date require payment  
in full.

January 27, 2013
Ads due for 2013 Conference Program 
Guide.

Thursday, March 21, 2013
Exhibitor Move-In
8:00 a.m. – 3:00 p.m.

Expo Grand Opening & 
Welcome Reception
4:30 p.m. – 7:00 p.m.

Friday, March 22, 2013
Expo Hours

10:30 a.m. – 6:30 p.m.

Opening Party
9:00 p.m. – midnight
Complimentary with full conference 
registrations. Additional tickets may be 
purchased.

Saturday, March 23, 2013
Expo Hours
10:00 a.m. – 4:00 p.m.

Saturday Snacks
2:00 p.m. – 4:00 p.m.

Exhibitor Move-Out

4:00 p.m.- midnight

IMPORTANT CONFERENCE DATES and INFORMATION
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EMPLOYMENT ADVERTISING
n		 BONUS EXPOSURE: Employment 

ads are also posted online in two places: 
Career Center and in the downloadable 
PDF version of Counseling Today 
(accessible by ACA members only). 

Employment ads are listed under 
international or national by state.

Employment ad rates
n		 $10 per line based on 30 characters per 

line; $150 minimum
n		 $8 per line for advertisers prepaying 

for three months. No cancellations or 
refunds.

n		 Employment ads can be placed online 
only at a rate of $8 per line, based on 30 
characters per line; 30-day posting

n		 Display ads in the employment classified 
section are available and can be designed 
by ACA’s graphics department. Call for 
details.

Classified and employment ads are not 
commissionable and are billed at a net rate 
only.

Platinum: $30,000 
n		 Three 157 x 150 banner ads on 

counseling.org with link to your site for 
12 months

n		 Six 1/2-page, four-color ads in 
Counseling Today (within 12-month 
period)

n		 Full-page “Sponsor Spotlight” in one 
issue of Counseling Today

n		 Recognition as sponsor in each issue 
of Counseling Today for 12 consecutive 
months

n		 One ad in ACAeNews with link to  
your site

n		 Recognition in ACAeNews as a sponsor
n		 One 10’ x 10’ exhibit booth at the 2013 

ACA Conference & Expo in Cincinnati
n		 Four full-conference registrations 

(for you, your employees, clients or 
customers)

n		 Half-page ad in the 2013 Conference 
Program Guide

n		 Logo and recognition at keynote sessions 
at 2013 Conference& Expo

n		 Logo and recognition on sponsors page 
in 2013 Conference Program Guide

Gold: $25,000
n		 Two 157 x 150 banner ads on 

counseling.org with link to your site for 
12 months

n		 Three ½-page, four-color ads in 
Counseling Today (within 12-month 
period)

n		 2/3-page “Sponsor Spotlight” in one 
issue of Counseling Today

n		 Recognition as sponsor in each issue 
of Counseling Today for 12 consecutive 
months

n		 One ad in ACAeNews with link to  
your site

n		 Recognition in ACAeNews as a sponsor
n		 One 10’ x 10’ exhibit booth at the 2013 

ACA Conference & Expo in Cincinnati
n		 Four full-conference registrations 

(for you, your employees, clients or 
customers)

n		 Half-page ad in the 2013 Conference 
Program Guide

n		 Logo and recognition at keynote sessions 
at 2013 Conference& Expo

n		 Logo and recognition on sponsors page 
in 2013 Conference Program Guide

Silver: $20,000
n		 One 190 x 150 banner ad on counseling.

org with link to your site for 12 months
n		 Six 1/3-page, four-color ads in 

Counseling Today (within 12 -month 
period)

n		 1/2-page “Sponsor Spotlight” in one 
issue of Counseling Today

n		 Recognition as sponsor in each issue 
of Counseling Today for 12 consecutive 
months

n		 One ad in ACAeNews with link to  
your site

n		 Recognition in ACAeNews as a sponsor
n		 Two full conference registrations 

(for you, your employees, clients or 
customers)

n		 1/4-page ad in the 2013 Conference 
Program Guide

n		 Logo and recognition at keynote sessions 
at 2013 Conference& Expo

n		 Logo and recognition on sponsors page 
in 2013 Conference Program Guide

Bronze: $15,000
n		 One 157 x 150 banner ad on counseling.

org with link to your site for 12 months
n		 Three 1/3-page, four-color ads in 

Counseling Today (within 12-month 
period)

n		 1/3-page “Sponsor Spotlight” in one 
issue of Counseling Today

n		 Recognition as sponsor in each issue 
of Counseling Today for 12 consecutive 
months

n		 One ad in a special-focus ACAeNews 
with link to your site

n		 Recognition in ACAeNews as a sponsor
n		 Two full-conference registrations 

(for you, your employees, clients or 
customers)

n		 1/4-page ad in the 2013 Conference 
Program Guide

n		 Logo and recognition at keynote sessions 
at 2013 Conference& Expo

n		 Logo and recognition on sponsors page 
in 2013 Conference Program Guide

Sponsorships help you to launch 
new products and services, 
increase your visibility, build brand 
awareness and create new leads to 
use throughout the year.

Pewter: $10,000 and below
n		 One 157 x 75 button ad on counseling.

org with link to your site for 12 months
n		 Three ¼ -page, four-color ads in 

Counseling Today (within 12-month 
period)

n		 ¼ -page “Sponsor Spotlight” in one issue 
of Counseling Today

n		 Recognition as sponsor in each issue 
of Counseling Today for 12 consecutive 
months

n		 Recognition in ACAeNews as a sponsor
n		 Two full-conference registrations 

(for you, your employees, clients or 
customers)

n		 1/6 -page ad in the 2013 Conference 
Program Guide

n		 Logo and recognition at keynote sessions 
at 2013 Conference& Expo

n		 Logo and recognition on sponsors page 
in 2013 Conference Program Guide

YEAR-LONG SPONSORSHIPS
Showcase your support of the counseling profession all year long with one of these special sponsorships!
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Each of these includes:
n		 logo and link to your site and 

identification as a sponsor on the ACA 
website

n		 1/4-page “Spotlight on Conference 
Sponsors” in the March 2013 issue of 
Counseling Today

n		 1/4-page ad in the 2013 Conference 
Program Guide

n		 Tote bag insert
n		 logo recognition on the sponsors page 

in the 2013 Conference Program Guide
n		 Prominent signage at your booth 
n		 logo in 2013 conference materials  

if sponsorship booked by September 
1, 2012

Tote Bags: $20,000 
There is no better way to make tens of 
thousands of impressions than by having 
your company’s name and logo on every 
attendee’s tote bag! Each attendee will see 
your logo and name everywhere. These 
high-quality tote bags are used throughout 
the Conference and long afterward. This is 
a premier marketing opportunity!

Welcome Reception & Expo Grand 
Opening: $15,000
This free event FOR ALL ATTENDEES 
on Thursday, March 21, 2013, from 4:30 
-7 p.m. sets the tone of the Conference! 
Prominent signage will announce your 
sponsorship, and tables will be placed near 
the food stations for your marketing.

Expo Lunch: $15,000 
Lunch in the exhibit hall is a huge success 
with conference attendees. Your company 
name and logo on signage at each food 
station reminds attendees that you made 
it easy for them to have a delicious, 
complimentary meal and keeps them 
in the exhibit hall, where you have the 
opportunity to network!

Customized Hotel Key Card: 
$10,000
Your logo and message, along with ACA’s 
logo, will be imprinted on each hotel key 
card used by all conference attendees. Keys 
provide exposure multiple times each day 
– every time attendee enter or leave their 
rooms. The keys are the first thing they 
receive upon check-in and the last item 
they use before heading home!

Shuttle Bus: $10,000 
Spread your message all over Cincinnati 
on the ACA Conference & Expo shuttle 
buses. Thousands of attendees will use 
the shuttle buses each day to move 
between the ACA hotels and the Duke 
Energy Convention Center. Your logo 
and message will be used as signage on 
each bus and at the bus pick-up/drop-off 
points.

Cyber Lounge: $10,000
Your company’s name and logo will be on 
the start-up page of each of the computers 
in the Cyber Lounge, with a link to your 
website included. Located right in the 
center of the Expo. This is where attendees 
can go to check their e-mail throughout 
the conference.

Badge Lanyards: $7,500
A very popular item, lanyards are a 
great way to promote your organization! 
Everyone wears a badge. Your company 
will be close to the heart of each attendee 
for the entire conference! 

Poster Sessions : $7,500
Poster sessions are a huge draw to the 
Expo and are very important to attendees. 
Overhead signage above the poster session 
area and your exhibit booth recognizes 
your company as the sponsor, plus you 
will receive all the other benefits in the 
bulleted list above.

Graduate Students and New  
Professionals Center: $7,500
Graduate students and new professionals 
are the future of the counseling 
marketplace, and there is no better way 
to grab their attention and loyalty than to 
provide them with food and a comfortable 
place to visit with other students, 
professors and colleagues. You can 
provide presentations of your choice. Your 
company logo will be on the entrance unit 
to this area, and ACA will help you to 
set your program with this growing and 
influential group.

Career Center: $7,500
The ACA Career Center is a main 
attraction in the Expo. Attendees and 
employers spend many hours in this 
popular area, where career-related 
educational programming, interviewing 
and networking are ongoing throughout 
the conference. Includes signage and logo 
recognition at the conference as well as in 
the online Career Center. 

Saturday Snacks: $5,000
Make a lasting impression by sponsoring 
the snacks provided on Saturday afternoon 
in the Expo. Includes treats such as ice 
cream, home-baked cookies and popcorn. 
Overhead signage above your booth 
recognizing your company as the sponsor 
and tables will be placed near the food 
stations for your marketing materials.

Coffee Break (2 available):  
$2,500 each
Your company name and logo will be 
printed on the coffee cups or napkins 
that will be used for the coffee break you 
sponsor. Just think of 4,000+ conference 
attendees walking around with your 
company name in their hands! (Ad in 
Conference Program Guide not included 
in this sponsorship.)
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Total names available: 61,500+  
n		 48,000+ active members/13,000 lapsed 

members

Selections available

Position
New Professional
Professional
Regular
Retired 
Student

Education Level
Doctorate
Education specialist
Master’s
Bachelor’s

Work Settings
Assisted Living/nursing home
Business/industry
Career development program/center
Child protective service
College/university
Community/technical college
Correctional facility
Counseling agency-private
Counseling agency-state/county/city 
EAP- Employee assistance program
Family court/juvenile justice counseling
Federal government- hospital
Federal government- social services
Medical- hospital
Medical – office building
Military installation
Military/veterans hospital
Military/veterans out-patient
Pastoral/religious
Private practice 
Psychiatric Hospital
Rehabilitation agency
School district office
School- Elementary
School- K-12
School- middle/junior high
School- secondary/senior high
School- vocational/technical
Sexual abuse treatment facility
Substance abuse treatment center

Specialties
Addictions/substance abuse
Administration
Aging/gerontology
Alzheimer’s/dementia
Anger Management
Assessment/testing
Career development
Children/adolescents
Chronic illness
College counseling
Corrections/prison
Counselor education
Counselor supervision
Couples and family counseling
Creative art therapies
Crisis
Depression
Domestic violence
Dual diagnosis/co-occurring
EAP
Eating disorders
Employment counseling
Foster care
Gender issues
GLBT counseling
Grief
Group work
Homelessness
Life coaching
Mental illness
Multicultural counseling
Pastoral/religious/spiritual counseling
Rehabilitation counseling
School counseling
Sexual abuse
Sexuality
Sports counseling
Stress/stress management
Suicide
Trauma
Veterans
Wellness

Mailing list fees
Basic cost (M=1,000 names)
ACA members $140/M
Minimum order  2,500 names

List format
Pressure sensitive ............................$10/M
Magnetic tape .......................................$30
Diskette ................................................$30
Emailed/FTP .......................................$75 

Selection fees
State/SCF/ZIP code ....................... $11/M
Key code .........................................  $6/M
Position .........................................  $21/M
Work setting ..................................  $21/M
Specialty areas  ............................... $21/M
Education ......................................  $21/M

Broker discount ..................................20%
Does not apply to minimum orders.
Pre-payment required for first-time orders.
Delivery: Three business days

Please note:
n		 List rentals are for one-time use only
n		 All orders must be in writing
n		 Sample mailing piece required  

(subject to approval)

Key facts about the ACA list:
n		 Members-only 
n		 Updated quarterly
n		 Highly reliable—100% deliverability 

guaranteed
n		 E-mail addresses of ACA members are 

not available
n		 Lapsed members from the past  

12 months

How to order:
Donna Giacopino
Rickard List Marketing
190 Motor Parkway, Suite 103
Hauppauge, NY 11788
Phone:  631-249-8710 
Fax: 631-293-7520
Email: dgiacopi@rickardlist.com

Use the ACA member list to effectively increase your visibility. 

You simply will not find a better source for reaching counselors across the U.S. And remember, counselors recommend 
products and services to their clients all the time, expanding your reach exponentially. Reinforce your message with 
direct mail to ACA members.
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16 Organization name __________________________________________________________________________________________
Mailing address _____________________________________________________________________________________________
City ____________________________________________________________ State___________ Zip ________________________
Contact name/title ___________________________________________________________________________________________
Phone___________________________ Fax__________________________ Email  ________________________________________

Advertising
Counseling Today (see pages 4-5)  Issue(s) ________________________ Display Ad size____________  Rate _____________
Online advertising on counseling.org (see page 7)
[   ]  Home Page: month(s) __________________________  rate ___________________________
[   ]  Interior Landing Page: month(s) __________________  rate ___________________________
[   ]  Interior Page: month(s) _________________________  rat ____________________________
[   ]  My ACA: month(s) ____________________________  rate ___________________________
CtOnline advertising (see page 7)
[   ]  CTOnline front page: month(s) __________________  rate ___________________________  
[   ]  CTOnline article pages: month(s) ________________  rate ___________________________
Conference site
[   ]  Conference home page: month(s) ________________  rate ___________________________
[   ]  Conference interior page: month(s) ______________  rate ___________________________
The Fierce List: Counseling Jobs
Days posted ______________________________________  rate ___________________________
[   ]  Add profile $100  [   ]  Add video $150
Counseling Marketplace
Days posted ______________________________________  rate ___________________________

ACAenews (see page 8)   
[   ]  Horizontal banner, issue(s)____________  rate ________  [   ]  Square banner, issue(s) ________  rate _______

ACA special-focus enews advertising (see page 8)
[   ]  Horizontal banner, issue(s)____________  rate ________  [   ]  Square banner, issue(s) ________  rate _______  
2013 Conference Program guide (see page 6)  Ad size ____________________  Rate _________________________________
Year-long sponsorship (see page 13)   Type of sponsorship____________________ Amount  _____________________________
ACA will follow up with complete sponsorship agreement.

Advertising terms
By signing this advertising contract/insertion order, I agree that I have read, understand and will abide by the advertising policies outlined on the page 17. ACA publications or programs will not 
knowingly accept advertisements that discriminate on the basis of ethnic group, race, religion, gender, sexual orientation, age, and/or disability. By signing this advertising contract/insertion order, 
our company adheres to and abides by ACA’s policy on nondiscrimination.
Advertiser signature_____________________________________________________ Date_________________

PAYment methOd
[    ] Check enclosed $_________________ (payable to American Counseling Association)
[    ] Charge amount $_________________  [    ] VISA      [    ] MasterCard      [    ] American Express      [    ] Discover
Card number _________________________________________________________ Expiration date  _____________________________
CVC code: VISA, MC, Discover (last 3 digits next to signature line)  _ _ _      American Express (4 digits above credit card number) _ _ _ _
Cardholder name ____________________________________________________________________________________________
Authorized signature __________________________________________________ Date __________________________________
[    ] Send Invoice

2013 ACA ADVERTISING INSERTION ORDER

Fax to:  607-662-4415 
mail to:  ACA Advertising & Exhibits Office
 910 Briarwood Road, Cortland, NY 13045

e-mail:  kmaguire@counseling.org 
Call:  Kathy Maguire at 607-662-4451 with questions.
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General
1. All advertising is subject to the 
publisher’s approval. The publisher reserves 
the right to reject advertising that is not in 
keeping with the publication’s standards 
and objectives.

2. The advertiser and/or advertising 
agency agrees to defend and indemnify 
the publisher and its publications against 
any and all liability, loss or expenses 
arising from claims of libel, unfair 
competition, unfair trade practices, 
infringement of trademarks, copyrights, 
trade names, patents or proprietary rights 
or violation of rights of privacy resulting 
from the publication of the advertiser’s 
advertisement.
3. Advertisements that look like editorial 
matter must have the word “Advertisement” 
printed above them. The publisher 
reserves the right to insert the words “Paid 
Advertisement.”

4. ACA publications or programs will 
not knowingly accept advertisements that 
discriminate on the basis of ethnic group, 
race, religion, gender, sexual orientation, 
age and/or disability. All advertisers/
agencies must comply with the ACA 
discrimination policy.

5. In the event a dispute arises between 
the publisher and advertiser that is not 
specifically governed by the foregoing 
terms and conditions, such a dispute shall 
be resolved in accordance with the rules of 
Alternative Dispute Resolution.

Orders, Changes, Cancellations
6. No advertisement shall be published 
unless an insertion order in writing is 
received by the advertising representative 
no later than the closing deadline specified 
by the publisher for the issue(s) desired.

7. Changes in advertising copy shall not 
be considered authorized by the advertiser 
unless confirmation is received in writing at 
the office of the advertising representative 
no later than the closing date for the 
issue(s) desired. In the event copy changes 
are not properly confirmed in writing, the 
advertiser’s most recent advertisement shall 
be inserted.

8. In the event that all necessary advertising 
materials are not received at the office 
of the publisher by the closing deadline 
for the issue(s) desired, the publisher 
cannot guarantee insertion of such 
advertisement(s) in such issue(s).

9. Cover advertisements are non-cancelable. 
Cancellations for display advertisements 
will not be accepted after the space 
reservation deadline.

10. Requests for particular placement of 
advertising will be honored when possible.

11. The publisher shall not be liable 
for slight changes or typographical 
errors that do not lessen the value of an 
advertisement. The publisher’s liability for 
other errors or omissions in connection 
with an advertisement is strictly limited 
to publication of the advertisement in 
any subsequent issue or the refund of 
any monies paid for the advertisement. 
“Make-good” ads, which will be run at 
the discretion of the publisher, will be 
scheduled within one year from the time 
that the ad appeared in publication. The 
publisher assumes no responsibility for 
the condition of original advertising copy 
submitted electronically or otherwise for 
publication.

12. The publisher is not liable for failing to 
publish an ad.

13. Cancellation or change in terms of 
multi-issue contracts will result in short rate 
being charged to and payable immediately 
by advertiser or agency.

14. Advertisers and agencies forwarding 
orders that contain incorrect rates or 
conditions to the offices of the advertising 
representative are hereby notified that the 
advertising called for will be inserted and 
charged at the regular scheduled rates and 
conditions in effect at the time.

Terms and Agency Discount
15. Payment in full is due and payable 
within 30 days. The publisher reserves the 
right to require prepayment.

16. Fifteen percent (15%) of gross billing is 
allowed to recognized advertising agencies. 
For in-house agency recognition, contact 
the advertising representative for qualifying 
discount.

17. The publisher reserves the right to 
change advertising rates and policies set 
forth on the rate card at any time upon 
thirty (30) days notice.
The above policies are also in effect for all 
forms of electronic advertising, including 
advertising on publisher’s website.

ADVERTISING POLICIES 
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18 2013 CINCINNATI EXHIBIT/SPONSOR APPLICATION
Expo dates: March 21–23, 2013

Organization Name ___________________________________________________________________________________

Mailing Address _____________________________________________________________________________________

City _________________________  State _______________________  Zip _________________________________  

Phone [       ]_____________________________________________________Fax [       ] ___________________________

Website _________________________________________________________________________________________

Contact Person__________________________________________________ Title _________________________________

Mailing Address _____________________________________________________________________________________

City _________________________  State _______________________  Zip _________________________________  

phone [       ] ____________________  Fax [       ] ____________________  E-mail [       ] ___________________________  

Exhibit booth(s)   
See attached floor plan and rate schedule. 

[   ] Inline booth(s)  Rate _________
[   ] Corner booth(s) Rate _________

Rates are per 10’ x 10’ booth space. 

Preferred booth choice: 
1st ____ 2nd ____ 3rd ____ 4th ____ 5th ____ 6th ____

$600 per booth, non-refundable deposit is due with booth application. Please sign 
this form, initial the Rules & Regulations on reverse side, and return both pages 
with deposit. Balance of booth fee is due by January 15, 2013. 

Organizations from which you desire separation:  _________________

Important: EXHIBITOR DIRECTORY LISTING deadline is January 15, 2013.  
Please e-mail your 40-word description to kmaguire@counseling.org. Include  
organization name, phone, fax, website and description of products/services 
EXACTLY as you expect it to appear in the Conference Program Guide.

Tote bag insert [   ] $600 for exhibitors   [   ] $750 for non-exhibitors

Take-one table [   ] $300
Expo Product Showcase
[ ] 30 min. session, $450
[ ] 50 min. session, $600

Conference sponsorship
Type of sponsorship ___________________ Amount  __________
ACA will follow up with complete sponsorship agreement.

Exhibitor rules & regulations: By signing this exhibitor/sponsor application, I 
agree that I have read, understand and agree to abide by the exhibitor rules and 
regulations as outlined on the back of this application. 

ACA publications or programs will not knowingly accept advertisements that 
discriminate on the basis of ethnic group, race, religion, gender, sexual orienta-
tion, age and/or disability. By signing this advertising contract/insertion order, 
our company adheres to and abides by ACA’s policy on nondiscrimination. 

Exhibitor Signature _____________________  Date _______
________________________________
PayMEnT METhod

[   ] Check enclosed $ _______

        (payable to American Counseling Association)

[   ]  Charge amount $___________  

[   ]  VISA [   ]  American Express [   ]  MasterCard [   ]   Discover

Card number _____________________  Exp.date _________

CVC code: VISA, MC, Discover (last 3 digits next to signature line)  _ _ _ 

American Express (4 digits above credit card number) _ _ _ _

Cardholder name ____________________________________ 

Advertiser Signature _____________________ Date _________

[   ] Send invoice

Fax to: 607-662-4415

Mail to: aCa advertising & Exhibits office 
 910 Briarwood Road 
 Cortland, ny 13045

E-mail: kmaguire@counseling.org

Call Kathy Maguire at 607-662-4451 with questions.

office use

Date Received: ______________________

Deposit __________________________

invoice date ________________________

Balance due ________________________

Booth # __________________________

q C q Fp q Cp  q FE
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19ACA EXHIBITOR RULES AND REGULATIONS
A. CONTRACT

This application, properly executed by applicant (Exhibi-
tor) shall upon written acceptance and notification of space 
assigned by Exhibit management constitute a valid and bind-
ing contract between Exhibitor and the American Counseling 
Association. Applications will not be accepted without depos-
it. Processing of payment does not constitute acceptance into 
the show or guarantee space availability.

B. SPACE RENTAL
1. Standard Booth: This contract for use of space 

provides an 8’ high flameproof back wall drapery and 
36” high side rails with drapery, a standard booth 
sign carrying the exhibitor’s name, a booth number,  
a six foot draped table, two side chairs, one wastebasket, stan-
dard grade carpeting on floor (carpet grade and color is the 
choice of ACA), security guard service and aisle cleaning. 

2. Floor Plan: All dimensions and locations shown on the 
official floor plan are believed, but not warranted, to be ac-
curate. The Association reserves the right to make modifica-
tions, as necessary, to meet the needs of the exhibitors, exhibit 
program and the Fire Marshall.

3. Assignment of Space: (a) Assignment of space will be 
based on the order of date of receipt of application as well as 
size, utility requirements and location of space requested. As-
signment of space is final and shall constitute an acceptance 
of the exhibitor’s offer to occupy space. Space assignments 
may be revoked or changed by exhibit management any time 
that the minimum payment schedule is not met. Deposit of 
$600 is due with application. (b) If the exhibitor’s applica-
tion is not accepted or space is not available, the exhibitor’s 
deposit will be promptly refunded by ACA. 

4. Cancellation of Show: In the event that fire, strike or 
other circumstances beyond the control of the Association 
cause the exhibit to be cancelled, full refund of exhibit rental 
fees will be made.

5. Furnishings: Additional furniture, and/or additional 
draping, accessories, signs, electrical outlets, etc., are the sole 
responsibility of the exhibitor and should be ordered in ad-
vance from the official show decorator on the forms that will 
be provided. Table coverings as well as all booth equipment 
must be of non-flammable material. All decorative materials 
must be fire-resistant and in accord with the standards estab-
lished by the Fire Department.

6.  Exhibitor Registrations: Each exhibiting company re-
ceives two complimentary full registrations per 10’ x 10’ full 
price exhibit booth. No refunds will be given to those exhibi-
tors who have already registered as individuals for the 2013 
conference. This also applies to ACA Division exhibitors. 

C. CANCELLATION OF EXHIBIT CONTRACT
1. Cancellation: In the event that notification of intent to 

cancel is received by the exhibit management in writing by 
December 15, 2012 all sums paid by the exhibitor, less the 
deposit of $600 per booth, will be refunded.

2. Late Cancellation:  Cancellation after December 15, 2012 
obligates the exhibitor to full payment of the booth rental. No 
refund of any fees, including the deposit fee, will be made if 
notice of cancellation is received after December 15, 2012.

3. Late Contracts: Exhibit contracts received after 
 January 15, 2013 will require payment in full when contract 
is submitted.

4. Failure to Pay: Failure to remit the balance of booth rent-
al by the date specified on the application form constitutes 
cancellation of contract and the reserved space will be subject 
to resale without refund of deposit.

5. Failure to Occupy Space: Space not occupied by the close 

of the exhibit installation period or 3 p.m. on March 21, 2013 
as specified in the accompanying material will be forfeited by 
the exhibitor and this space may be resold, reassigned or used 
by the exhibit management. If the exhibit is on hand, the ex-
hibit management reserves the right to assign labor to set up 
any display that is not in the process of being erected by the 
given deadline and to instruct that the exhibitor be billed for 
all charges thus incurred.

D. CONSTRUCTION, INSTALLATION, AND USE OF EXHIBITS AND 
EXHIBIT FACILITIES

1. Acceptability of Exhibits: Association will provide space 
for individuals, governmental agencies, as well as profit 
and not-for-profit organizations to exhibit their materials 
to members and non-members attending our Association 
meetings, especially the annual conference. Exhibitors must 
abide by certain rules and regulations. Only exhibitors whose 
materials are related to the explicit purposes of the Associa-
tion and of the exhibits will be approved or allowed to main-
tain displays. These materials must be directly relevant and 
be of value to our profession. Exhibit shall be operated in a 
way that will not detract from other exhibits, the exhibition 
or conference as a whole. Each exhibitor must agree to abide 
by the policy of the Association on non-discrimination. The 
Association reserves the right to bar or relocate any potential 
exhibitor or require the immediate withdrawal of any exhibit 
which it believes to be injurious to the purposes of the As-
sociation or to the exhibits.

2. Restriction on Use of Space: No exhibitor shall sublet, 
assign or share any part of the space allocated to him without 
the written consent of the exhibit management. Solicitations 
or demonstrations by exhibitors must be confined within the 
bounds of their own prospective booth(s). Aisle space shall 
not be used for exhibit purposes, display signs, solicitation, or 
distribution of promotional material. Booths must be staffed 
at all times during exhibit hours. Exhibits, signs and displays 
are also prohibited in any of the public space or elsewhere on 
the premises of the meeting facilities or in the guest rooms or 
hallways of the hotels. Operation of sound devices is allowed 
if the exhibitor complies with restrictions on loud volume. 
ACA requires the exhibitor to obtain its own license for copy-
righted music.

3. Construction of Exhibits: Exhibits shall be constructed 
and arranged so that they do not obstruct the general view, 
nor hide the exhibits of others. No side wall higher than 36” 
may extend forward from the back wall more than one-half 
the depth of the exhibit space with back walls of booths not 
measuring higher than 8’, except those booths located on the 
side and rear perimeter walls. Exhibitors desiring to use other 
than standard booth equipment, any signs, or material con-
flicting in any way with the above regulations should submit 
two copies of a detailed sketch of proposed layout at least 50 
days before the meeting or before construction is ordered and 
receive written approval from the exhibit management.

4. Appearance of Exhibits: Any part of the exhibit that does 
not lend itself to an attractive appearance, such as unfinished 
side or end panels, must be draped at the exhibitor’s expense. 
Management reserves the right to have such finishing done, 
billing the exhibitor for charges incurred.

5. Installation and Dismantling of Exhibits: All installation 
and dismantling of exhibits must be carried out during the 
time indicated in the accompanying exhibit information or 
set-up no later than 3 p.m. on March 21, 2013. No exhibit may 
be erected after the exhibition opens or be dismantled before 
the official closing date and time of 4 p.m. on March 23, 2013. 
It is the responsibility of the exhibitor to see that all materi-

als are delivered to the expo hall and removed from the expo 
hall by the specified deadline. Should exhibitor fail to remove 
exhibit, this removal will be arranged by the exhibit manage-
ment at the expense of the exhibitor.

6. Drayage: All shipments of exhibit material must be 
made to the official drayage company as indicated in the ex-
hibitor’s service kit.

7. Labor: Exhibitors shall employ only accredited labor 
personnel for all work other than that properly handled by 
their own personnel in accordance with local labor regula-
tions. Information regarding specific regulations may be 
obtained from the official decorator. Display persons, paint-
ers, carpenters, electricians, and other skilled labor can be 
arranged through the official decorator at established rates.

8. Fire and Safety Regulations: The exhibitor hereby agrees 
to be bound by (i) all applicable fire, utility and building 
codes and regulations; (ii) any rules or regulations of the fa-
cility where the exhibition is held; (iii) the terms of all leases 
and agreements between ACA and the managers or owners 
of said facility; and (iv) the terms of all leases and agreements 
between ACA and any other party relating to the exhibition. 
All decorations and booth equipment must be fireproofed 
and electrical wiring must meet the safety requirements of 
the official service contractor. Affidavits attesting to flame-
proof compliance with fire department regulations must be 
submitted when requested. No combustible materials shall 
be stored in or around exhibit booths.

9. Damage to Exhibit Facilities: The exhibitor must sur-
render space occupied in the same condition it was at com-
mencement of occupation. The exhibitor or its agents shall 
not injure or deface facilities, the booths or the equipment or 
furniture of the booth. When such damage appears, the ex-
hibitor shall be liable to the owners of the property so dam-
aged.

E. LIABILITY
1. Security: The Association will provide security guards 

on a 24-hour basis but the furnishing of such service shall not 
be constructed to any assumption of obligation or duty with 
respect to the protection of the property of exhibitors, which 
shall at all times remain in the sole possession and custody 
of each exhibitor and shall be the sole responsibility of each 
exhibitor.

2. Responsibility of ACA and the Exhibit Facility: Insur-
ance and liability are the full and sole responsibility of the 
exhibitor. The exhibitor agrees to comply strictly with appli-
cable terms and conditions contained in the agreement be-
tween ACA and its agents and the Duke Energy Convention 
Center regarding the exhibition premises. The exhibitor fur-
ther agrees to assume complete responsibility for any dam-
age arising under this contract by the exhibitor, its agents, 
employees and business invitees and to indemnify and hold 
ACA, its officers, directors, employees, agent and business 
invitees harmless from and against any and all actions, pro-
ceedings, claims, damages, attorney’s fees and expenses of 
whatsoever kind, arising out of or relating to this contract, 
including any action incident to or arising from exhibitor’s 
occupation of or use of booth space or exhibit premises and 
any actions brought by the Duke Energy Convention Center 
or its agents against ACA. 

All claims arising under this Agreement shall be filed  
in the Commonwealth of Virginia and decided under  
Virginia Law.

I have read, understand and will adhere to the Rules & 
Regulations set forth on this page _________(initials).
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20 Publishers
Alexander Street Press/

Microtraining
Brooks/Cole Cengage Learning
Bull Publishing
Charles C. Thomas Publishers
CPP Inc.
EdITS Publishing
Free Spirit Publishing 
Gurze Books
Hazelden 
Hogrefe Publishing
IPAT Inc.
Love Publishing
New Harbinger Publishers
Pearson
Penguin Group, USA
The Prevention Researcher
Research Press 
Routledge/Taylor & Francis
Routledge Journals
SAGE Publications
SOS Programs & Parents Press
Springer Publishing
Whole Person Associates
Wiley

Addiction Services
Addiction Recovery Resources, 

Inc.
Adult Children of Alcoholics
Alcoholics Anonymous
Central Recovery
ReSTART Internet Addiction 

Recovery

Treatment Centers
Bridges to Recovery
Castlewood Treatment Center
CRC Health Group
Destination Hope
Gould Farm
Morningside Recovery
New Dawn Recovery
New Method Wellness
Rebecca's House
Remuda Ranch 
The Renfrew Center
The Ranch at Dove Tree
Tapestry Residential Eating 

Disorder Program

Education
Academic Partnerships
Adler School of Professional 

Psychology
American Public University
Argosy University
Arizona State University
Barry University
California Southern University

California University of 
Pennsylvania

Capella University
Chicago School of Professional 

Psychology
Concordia University
Duquesne University
East Carolina University
Excelsior College
Florida Atlantic University
George Washington University 
Governors State University
Grand Canyon University
Institute for Clinical Social Work
Johns Hopkins University
Loyola University Maryland
Montclair State University
NOVA Southeastern University
Ohio University
Old Dominion University
Naropa University
Regent University
Richmont Graduate University
Seton Hall University
Southwestern College
St. Mary’s University
Union Institute & University
Universal Technical Institute
University of Central Florida
University of Miami
University of the Rockies
University of Phoenix 
University of North Texas
University of Texas at San 

Antonio
University of West Alabama 

Online
Walden University

Professional & Support  
Organizations
American Dance Therapy 

Association
American Mental Health 

Counseling Association
American Psychological 

Association
Association for Play Therapy
Center for Credentialing & 

Education
DBTAC National Network of 

ADA Centers
National Board for Certified 

Counselors
PRIDE Institute

CEUs & Training
ADHD & Life Coach Training 

Barbara Brennan School of 
Healing

Brain Science International
Center for Reality Therapy

CEU Library, LLC
CMI Education, LLC 
Core Values Index Counselor 

Training
EDMR Training by Mark 

Dworkin
Grief Recovery Institute
Institute for Life Coach Training
International Institute of 

Souldrama
MARI Creative Resources
Massage Envy
Meehl Foundation
Peachtree Education
Somatic Experiencing Trauma 

Institute
The Trichotillomania Learning 

Center
The Wellness Institute

Career Services
ASVAB Career Exploration 

Program (USMEPCOM)
Career Cruising
Career Development Network
Career Training Concepts
Dewey Color System
DiSC Assessment Distributors
Human eSources

Exam Prep
Andrew Helwig Exam Prep
Association for Advanced Training 

in the Behavioral Sciences
IPGA

Creative and Play Therapy
Breakwater Expeditions
Child Therapy Toys
Creative Therapy Associates
Discovery Toys
Harnessing Happiness
Kimochis

Booksellers & Other  
Service Providers
Association Book Exhibit
Begin Healing 
College Internship Program
Comex Systems Inc.
Counseling Books, Etc.
Education Management Solutions 

Inc.
Informed Therapy Resources/My 

Anxious Child
Institute of Heart Math
Psychotherapy.net
Self Esteem Shop
Youthlight, Inc.

Services for Women & Children
FDA Office of Women’s Health
Child Welfare Information 

Gateway

National Association of Child 
Care Resource & Referral 
Agencies

Insurance
Healthcare Providers Service 

Organization (HPSO)
Liberty Mutual
MetLife

Informational  
Organizations
Alaska Native Tribal Health 

Consortium
National Health Service Corps
National Institute of Mental 

Health
National Institute on Drug Abuse
National Library Service BPH
Parents Speak Up
Substance Abuse and Mental 

Health Services Administration 
(SAMHSA)

Suicide Prevention Resource 
Center

Private Practice &  
Other Services
American Behavioral
Argonaut Software
Breakthrough.com
Brehm Preparatory School
Carlbrook School
Counsol
Diary Monitor
Family & Marriage Directory
Good Therapy
InWorld Solutions, LLC
Infiniteline Studios
LicensedTherapist.com
MyTherapySession.com
Orion Healthcare Technology
PrePaid Legal Services
TherapySites
Therapy Charts LLC
ThriveWorks
Walsh & Dasenbrook Consulting

Government & Military  
Organizations
Department of Veterans Affairs
National Guard Counterdrug 

Program
US Army Medical Command
US Army Recruiting
USGSA
US Navy Recruiting

Neuroscience
Bio-medical Instruments, Inc.
New Mind Technologies

PARTIAL LIST OF PAST ACA ADVERTISERS AND EXHIBITORS


